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SPONSORSHIP
GUIDELINES

Consistent with WMNF’s image and of general
interest to listeners
Not intended to solicit contributions from listeners

Additionally:
Acceptance of messages and sponsors with potential conflicts of interest and 

problems of listener misconceptions will be taken into consideration on a 
case-by-case basis.

The FCC precludes qualitative, comparative, or promotional language. Calls to 
action, pricing information and inducements to buy or sell are not permitted. *Men-
tion of awards, favorable reviews, endorsements or testimonials are not permitted.

Sponsorship messages are read “live” by WMNF staff and volunteer programmers. 
Submitted copy must be approved by WMNF before the start of a schedule.

These regulations serve to protect the non-commercial content that public broadcast-
ing listeners value so highly. In this way the special integrity of the relationship between 
the stations and their listeners extends to the underwriter as well. The public broad-
casting audience positively identifies the sponsor with the high quality programming 
of WMNF. WMNF may refuse to accept messaging from companies, businesses, 
organizations, or any other entitites deemed to be inconsistent with WMNF’s mis-

sion, not of general interest to the WMNF audience, or that could be detrimental to 
the welfare and mission of the station. 

*Section 399B of the Federal Communications Act of 1934, and sections 73.504(d) and 
73.503(e), FCC 2D 255 (1994)

Your sponsorship message will be carefully crafted to suit your marketing and 
public relations needs while complying with the FCC (Federal Communications 
Commission) regulations applicable to non-commercial stations.

Your sponsorship messages may be 15 seconds or up to 20 seconds on WMNF 
88.5FM. Sponsorship messages may include some of the following elements:

Sponsor’s business or organization name, or that of the subsidiary,
legal DBA, operating division or parent company
Business location and hours
A value-neutral description of the business or organization
Trade names, products or services that identify the underwriter 
(No more than three) Third party names, corporations or sponsors 
cannot be included in an NPA.
An established corporate slogan that complies with all 
FCC regulations applicable to non-commercial stations.

Sponsorship messages must be:
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WMNF Community Radio is dedicated to 
respecting and maintaining the non-commercial 
quality of our programming. We have established 
legal guidelines designed to enhance the value of 
your association with WMNF and create a 
clutter-free, commercial free broadcasting 
environment.

When you decide to support WMNF through 
underwriting, your message will include your 
company name, location and a brief, 
non-qualitative description of products or 
services telling listeners or viewers you made this 
broadcast possible. This on-air message will be 
an important element of your communications 
and marketing plan, demonstrating your support 
of WMNF Community Radio and favorably 
impressing your target market. We will be happy 
to help you develop an announcement that 
delivers your message and matches our 
requirements.

To the right are just some of the on-air messages, 
both local and national organizations are using to 
reach their target audience through WMNF 
Community Radio.

COPY EXAMPLES

“Support for WMNF comes from our 
members and Ruth Eckerd Hall, 
presenting Australian Pink Floyd August 
1st. This Pink Floyd tribute show travels 
the world with music and special effects. 
Ruth Eckerd hall dot com has more.”

“Support for WMNF comes from our members and 
Happy Feet Plus, NOW OPEN. Since 1985, Happy 
Feet Plus has been providing healthy footwear 
solutions including brands such as Birkenstock, Finn 
Comfort, and Kenkoh  massage sandals. Styles and 
selections at happy feet dot com.”

“Support for WMNF comes from 
our members and Goodwill, one of 
the original recyclers. The EPA 
says the average American 
throws away 81 pounds of 
clothes each year. When those 
clothes are donated to Goodwill 
they’re sold, and the proceeds 
support job services for people 
locally.

Goodwill donors promote a 
greener world while helping 
people.

More at Goodwill Suncoast dot 
org.”




